In-depth Interviews Topic Guide

Study Participants:   Students enrolled in School of Communication (SOC) at American University (AU) 


Interviewer: Ella Urdaneta 
Interviewee: Rachel 


Duration:  Approximately 20 – 30 min

Objectives:

· Identify perceived benefits of enrolling in/attending AU SOC
· Explore students’ perceptions of AU’s current marketing efforts to attract new students
· Identify media channels used by students in searching for colleges
· Explore which types of social media are perceived as effective in recruiting new students

A. Introduction:
MODERATOR: THIS IS NOT VERBATIM

Hello. Thank you for agreeing to participate in the study. My name is {NAME} and we are doing an undergraduate research project to learn more about your feelings about American University. The idea is to have a conversation with lots of give and take. There are no right or wrong answers to any questions I ask. I hope that you will feel comfortable enough to share what you truly think and feel.  

I’m interested in all of your comments — both positive and negative. Please don’t worry about hurting my feelings with anything you might say. It will help me to do a good job if you tell me what you honestly think and feel. 


B. Procedures: 
MODERATOR: THIS IS NOT VERBATIM
· Promise confidentiality
· IF RECORDING [mention recording device] 
· We have a lot to cover, so at times I may change the subject and move ahead. Please stop me if you want to make an additional comment before I move forward.
· If during this discussion you feel uncomfortable or upset by the topic, please let me know. If for any reason you are not comfortable with a question, you do not have to answer.
· Do you have any questions?




I.  Overall American University:

· When I say “American University School of Communication” (AU SOC) what words, phrases or adjectives come to mind?  Why? What makes you say that?   PROBE for adjectives. 

· In your opinion, what makes the School special or unique?  What makes you say that?

· What initially attracted you to AU?  And, more specifically to the School of Communication?  Why were these things important to you? Did AU and SOC deliver on the initial promise?  How/in what ways?

· If you had to recruit a new student to join AU SOC, what would you say to him/her about the school?  What aspects would you highlight?  Why?  

II.   College Selection Process

· Please briefly describe your college searching process.  Probe:

· How did you identify prospective schools?
· What kind of research did you do?
· What kind of on-line research did you do?
· What would you say was the single, most-important source for the information? 

· What were some things that were important to you in selecting a communication program that was right for you?  What were some specific things that you were looking for? Why were these things important? 

· What made you decide that you wanted to join AU SOC?

· Overall, in your opinion, how good of a job does SOC do marketing to new students?  What makes you say that?  

· What are some things that you think SOC should do from a marketing perspective to attract more students like you?


III.  Social Media

· What are your top-three preferred social media platforms? What is your primary purpose for using them?

· Overall, do you believe social media or social media advertising are effective vehicles for attracting new students?  Why? Why not?

· If AU were to use social media or Internet advertising to recruit new students, what do you believe would be effective ways of doing so?  Which platforms would the School use?  For what purpose?  What sites would the ads be placed?

· Did you use social media or Internet advertising in searching for college?  If “YES,” probe:  What type of social media did you use?  For each category listed, ask:
· How helpful was it?  Why? Why not?
· What kind of information were you looking for when you used social media?
· Which examples of social media used by colleges stands out to you?  And why?

· Do you recall if you used social media to explore AU SOC?  What platform did you use?  What messages do you recall?  In your opinion, how effective were they? 

· This brings our interview to a conclusion.  Do you have any additional thoughts that you would like to share?

Notes: 
-the science program attracted her and she started as a political science major and then transferred to SOC 
-she wanted her minor in PR (back up plan) 
-she was very interested in SOC 
-phrases that come to mind: friendly, community, supportive, and showed her networking skills 
-SOC does a terrible job at marketing their school 
-most people unless they do their research don’t really know about SOC 
-instagram, linkeldn, tik tok 
-no social media used when searching for her college 
-do your research before attending American University 
-Everyone thinks AU is political but she didn’t think it was 



In-depth Interviews Topic Guide

Study Participants:   Students enrolled in School of Communication (SOC) at American University (AU) 


Interviewer: Ella Urdaneta 
Interviewee: Marisa Marcos


Duration:  Approximately 20 – 30 min

Objectives:

· Identify perceived benefits of enrolling in/attending AU SOC
· Explore students’ perceptions of AU’s current marketing efforts to attract new students
· Identify media channels used by students in searching for colleges
· Explore which types of social media are perceived as effective in recruiting new students

B. Introduction:
MODERATOR: THIS IS NOT VERBATIM

Hello. Thank you for agreeing to participate in the study. My name is {NAME} and we are doing an undergraduate research project to learn more about your feelings about American University. The idea is to have a conversation with lots of give and take. There are no right or wrong answers to any questions I ask. I hope that you will feel comfortable enough to share what you truly think and feel.  

I’m interested in all of your comments — both positive and negative. Please don’t worry about hurting my feelings with anything you might say. It will help me to do a good job if you tell me what you honestly think and feel. 


C. Procedures: 
MODERATOR: THIS IS NOT VERBATIM
· Promise confidentiality
· IF RECORDING [mention recording device] 
· We have a lot to cover, so at times I may change the subject and move ahead. Please stop me if you want to make an additional comment before I move forward.
· If during this discussion you feel uncomfortable or upset by the topic, please let me know. If for any reason you are not comfortable with a question, you do not have to answer.
· Do you have any questions?




I.  Overall American University:

· When I say “American University School of Communication” (AU SOC) what words, phrases or adjectives come to mind?  Why? What makes you say that?   PROBE for adjectives. 
· I would say welcoming, charming, inclusive. The school makes me feel like we are a family.  I feel like I have found my crowd and they do a great job to making sure everyone is included in all activities 

· In your opinion, what makes the School special or unique?  What makes you say that?
· The campus is what makes it unique because it gives me a homey vibe. I enjoy walking through campus because the buildings are so pretty. AU is just special in its own way. It really does have its charm. 

· What initially attracted you to AU?  And, more specifically to the School of Communication?  Why were these things important to you? Did AU and SOC deliver on the initial promise?  How/in what ways?
· I would say the academics because of the programs they offered. The opportunity to be in dc and have that historical background with me. I loved dc and enjoyed that American had an actual campus unlike GW. The school of Communication caught my attention because of the journalism program they offered. I also loved the modernity of the building. I would say AU definitely did deliver, I couldn’t be happier than being a part of the SOC community. I love all my peers and teachers. I feel at home and in peace with my decision. 

· If you had to recruit a new student to join AU SOC, what would you say to him/her about the school?  What aspects would you highlight?  Why?  
· I would give them a little background on all the different programs SOC has to offer. I would highlight the fact that SOC is ranked top 15 schools in the US. The communications program is really outstanding and they have so many classes to offer. Teachers really do their best to make sure we are doing our best. 

II.   College Selection Process

· Please briefly describe your college searching process.  Probe:

· How did you identify prospective schools?
· Depending on what I wanted to study, where I wanted to be located, the closeness of friends and family. 
· What kind of research did you do?
· I researched the programs they offered, the requirements of their academic level, all the different study aboard programs they offered as well. I also researched how big the school was and how big classes were. I wanted a medium sized school with relatively medium sized classes, not too small but not too big. 
· What kind of on-line research did you do?
· To be honest not much on-line research because I wasn’t sure what I even wanted to study.
· What would you say was the single, most-important source for the information? 
· Definitely the webpage of American University because I didn’t really look at any social media. 

· What were some things that were important to you in selecting a communication program that was right for you?  What were some specific things that you were looking for? Why were these things important? 
· I needed to have a sense of community and a way of expressing myself. I wanted a variety of classes to really learn a little bit of everything in order to figure out my major. When I first came to AU , I was accepted to the school of SPA but I didn’t realize I wanted to do PR until my first year into college. 

· What made you decide that you wanted to join AU SOC?
· I liked the diversity of the community itself and the diversity of the classes they offered. I really enjoyed also all the possibilities I could have once I graduated being from the AU community. I like that SOC really helps it’s students in multiple ways whether its finding an internship, forming diverse connections or even just learning general knowledge. 

· Overall, in your opinion, how good of a job does SOC do marketing to new students?  What makes you say that?  
· I think they do a good job overall because a lot of people follow the SOC social media accounts. The webpage does a phenomenal job at recruiting different students. They provide actual pictures and videos of the American community on all platforms making people see what the AU community is all about. 

· What are some things that you think SOC should do from a marketing perspective to attract more students like you?
· They should be able to get more attention on their social media platforms from students. Many people don’t even know these platforms exist. 


III.  Social Media

· What is your top-three preferred social media platforms? What is your primary purpose for using them?
· Instagram, snapchat and tik tok. My primary purpose is that I use it to know about my friends and family. I also use it to find out news sometimes, shop, and just see fun videos, and memes. I enjoy watching videos of people dancing, and I enjoy looking at pictures of healthy recipes. 

· Overall, do you believe social media or social media advertising are effective vehicles for attracting new students?  Why? Why not?
· Yes, definitely because nowadays social media is everything. People can spend hours on social media. That’s how they get their information nowadays especially young adults in college and applying to college. All a person wants is to be able to relate themselves to someone else. 

· If AU were to use social media or Internet advertising to recruit new students, what do you believe would be effective ways of doing so?  Which platforms would the School use?  For what purpose?  What sites would the ads be placed?
· I think they should create an Instagram and post at least once a week. Anything related to news of SOC, fun videos between SOC students. There can even be photos and videos of the SOC staff members relating to their students to really portray the sense of community. 
· Did you use social media or Internet advertising in searching for college?  If “YES,” probe:  What type of social media did you use?  For each category listed, ask:
· To tell you the true I did not. None of the colleges I applied to I looked up their social media because at that point it wasn’t something important for me. 
· How helpful was it?  Why? Why not?
· What kind of information were you looking for when you used social media?
· Which examples of social media used by colleges stands out to you?  And why?

· Do you recall if you used social media to explore AU SOC?  What platform did you use?  What messages do you recall?  In your opinion, how effective were they? 
· [bookmark: _GoBack]I did not unfortunately because I didn’t even know AU SOC had social media platforms until joining the community. Still I feel that the Instagram isn’t as active as they should. 

· This brings our interview to a conclusion.  Do you have any additional thoughts that you would like to share?


In-depth Interviews Topic Guide

Study Participants:   Students enrolled in School of Communication (SOC) at American University (AU) 


Interviewer: Ella Urdaneta 
Interviewee: Sarah Vazquez  


Duration:  Approximately 20 – 30 min

Objectives:

· Identify perceived benefits of enrolling in/attending AU SOC
· Explore students’ perceptions of AU’s current marketing efforts to attract new students
· Identify media channels used by students in searching for colleges
· Explore which types of social media are perceived as effective in recruiting new students

C. Introduction:
MODERATOR: THIS IS NOT VERBATIM

Hello. Thank you for agreeing to participate in the study. My name is {NAME} and we are doing an undergraduate research project to learn more about your feelings about American University. The idea is to have a conversation with lots of give and take. There are no right or wrong answers to any questions I ask. I hope that you will feel comfortable enough to share what you truly think and feel.  

I’m interested in all of your comments — both positive and negative. Please don’t worry about hurting my feelings with anything you might say. It will help me to do a good job if you tell me what you honestly think and feel. 


D. Procedures: 
MODERATOR: THIS IS NOT VERBATIM
· Promise confidentiality
· IF RECORDING [mention recording device] 
· We have a lot to cover, so at times I may change the subject and move ahead. Please stop me if you want to make an additional comment before I move forward.
· If during this discussion you feel uncomfortable or upset by the topic, please let me know. If for any reason you are not comfortable with a question, you do not have to answer.
· Do you have any questions?




I.  Overall American University:

· When I say “American University School of Communication” (AU SOC) what words, phrases or adjectives come to mind?  Why? What makes you say that?   PROBE for adjectives. 

· In your opinion, what makes the School special or unique?  What makes you say that?

· What initially attracted you to AU?  And, more specifically to the School of Communication?  Why were these things important to you? Did AU and SOC deliver on the initial promise?  How/in what ways?

· If you had to recruit a new student to join AU SOC, what would you say to him/her about the school?  What aspects would you highlight?  Why?  

II.   College Selection Process

· Please briefly describe your college searching process.  Probe:

· How did you identify prospective schools?
· What kind of research did you do?
· What kind of on-line research did you do?
· What would you say was the single, most-important source for the information? 

· What were some things that were important to you in selecting a communication program that was right for you?  What were some specific things that you were looking for? Why were these things important? 

· What made you decide that you wanted to join AU SOC?

· Overall, in your opinion, how good of a job does SOC do marketing to new students?  What makes you say that?  

· What are some things that you think SOC should do from a marketing perspective to attract more students like you?


III.  Social Media

· What is your top-three preferred social media platforms? What is your primary purpose for using them?

· Overall, do you believe social media or social media advertising are effective vehicles for attracting new students?  Why? Why not?

· If AU were to use social media or Internet advertising to recruit new students, what do you believe would be effective ways of doing so?  Which platforms would the School use?  For what purpose?  What sites would the ads be placed?

· Did you use social media or Internet advertising in searching for college?  If “YES,” probe:  What type of social media did you use?  For each category listed, ask:
· How helpful was it?  Why? Why not?
· What kind of information were you looking for when you used social media?
· Which examples of social media used by colleges stands out to you?  And why?

· Do you recall if you used social media to explore AU SOC?  What platform did you use?  What messages do you recall?  In your opinion, how effective were they? 

· This brings our interview to a conclusion.  Do you have any additional thoughts that you would like to share?





Thank you!


In-depth Interviews Topic Guide

Study Participants:   Students enrolled in School of Communication (SOC) at American University (AU) 


Interviewer: Ella Urdaneta 
Interviewee:  


Duration:  Approximately 20 – 30 min

Objectives:

· Identify perceived benefits of enrolling in/attending AU SOC
· Explore students’ perceptions of AU’s current marketing efforts to attract new students
· Identify media channels used by students in searching for colleges
· Explore which types of social media are perceived as effective in recruiting new students

D. Introduction:
MODERATOR: THIS IS NOT VERBATIM

Hello. Thank you for agreeing to participate in the study. My name is {NAME} and we are doing an undergraduate research project to learn more about your feelings about American University. The idea is to have a conversation with lots of give and take. There are no right or wrong answers to any questions I ask. I hope that you will feel comfortable enough to share what you truly think and feel.  

I’m interested in all of your comments — both positive and negative. Please don’t worry about hurting my feelings with anything you might say. It will help me to do a good job if you tell me what you honestly think and feel. 


E. Procedures: 
MODERATOR: THIS IS NOT VERBATIM
· Promise confidentiality
· IF RECORDING [mention recording device] 
· We have a lot to cover, so at times I may change the subject and move ahead. Please stop me if you want to make an additional comment before I move forward.
· If during this discussion you feel uncomfortable or upset by the topic, please let me know. If for any reason you are not comfortable with a question, you do not have to answer.
· Do you have any questions?




I.  Overall American University:

· When I say “American University School of Communication” (AU SOC) what words, phrases or adjectives come to mind?  Why? What makes you say that?   PROBE for adjectives. 

· In your opinion, what makes the School special or unique?  What makes you say that?

· What initially attracted you to AU?  And, more specifically to the School of Communication?  Why were these things important to you? Did AU and SOC deliver on the initial promise?  How/in what ways?

· If you had to recruit a new student to join AU SOC, what would you say to him/her about the school?  What aspects would you highlight?  Why?  

II.   College Selection Process

· Please briefly describe your college searching process.  Probe:

· How did you identify prospective schools?
· What kind of research did you do?
· What kind of on-line research did you do?
· What would you say was the single, most-important source for the information? 

· What were some things that were important to you in selecting a communication program that was right for you?  What were some specific things that you were looking for? Why were these things important? 

· What made you decide that you wanted to join AU SOC?

· Overall, in your opinion, how good of a job does SOC do marketing to new students?  What makes you say that?  

· What are some things that you think SOC should do from a marketing perspective to attract more students like you?


III.  Social Media

· What is your top-three preferred social media platforms? What is your primary purpose for using them?

· Overall, do you believe social media or social media advertising are effective vehicles for attracting new students?  Why? Why not?

· If AU were to use social media or Internet advertising to recruit new students, what do you believe would be effective ways of doing so?  Which platforms would the School use?  For what purpose?  What sites would the ads be placed?

· Did you use social media or Internet advertising in searching for college?  If “YES,” probe:  What type of social media did you use?  For each category listed, ask:
· How helpful was it?  Why? Why not?
· What kind of information were you looking for when you used social media?
· Which examples of social media used by colleges stands out to you?  And why?

· Do you recall if you used social media to explore AU SOC?  What platform did you use?  What messages do you recall?  In your opinion, how effective were they? 

· This brings our interview to a conclusion.  Do you have any additional thoughts that you would like to share?





Thank you!

In-depth Interviews Topic Guide

Study Participants:   Students enrolled in School of Communication (SOC) at American University (AU) 


Interviewer: Ella Urdaneta 
Interviewee: 


Duration:  Approximately 20 – 30 min

Objectives:

· Identify perceived benefits of enrolling in/attending AU SOC
· Explore students’ perceptions of AU’s current marketing efforts to attract new students
· Identify media channels used by students in searching for colleges
· Explore which types of social media are perceived as effective in recruiting new students

E. Introduction:
MODERATOR: THIS IS NOT VERBATIM

Hello. Thank you for agreeing to participate in the study. My name is {NAME} and we are doing an undergraduate research project to learn more about your feelings about American University. The idea is to have a conversation with lots of give and take. There are no right or wrong answers to any questions I ask. I hope that you will feel comfortable enough to share what you truly think and feel.  

I’m interested in all of your comments — both positive and negative. Please don’t worry about hurting my feelings with anything you might say. It will help me to do a good job if you tell me what you honestly think and feel. 


F. Procedures: 
MODERATOR: THIS IS NOT VERBATIM
· Promise confidentiality
· IF RECORDING [mention recording device] 
· We have a lot to cover, so at times I may change the subject and move ahead. Please stop me if you want to make an additional comment before I move forward.
· If during this discussion you feel uncomfortable or upset by the topic, please let me know. If for any reason you are not comfortable with a question, you do not have to answer.
· Do you have any questions?




I.  Overall American University:

· When I say “American University School of Communication” (AU SOC) what words, phrases or adjectives come to mind?  Why? What makes you say that?   PROBE for adjectives. 

· In your opinion, what makes the School special or unique?  What makes you say that?

· What initially attracted you to AU?  And, more specifically to the School of Communication?  Why were these things important to you? Did AU and SOC deliver on the initial promise?  How/in what ways?

· If you had to recruit a new student to join AU SOC, what would you say to him/her about the school?  What aspects would you highlight?  Why?  

II.   College Selection Process

· Please briefly describe your college searching process.  Probe:

· How did you identify prospective schools?
· What kind of research did you do?
· What kind of on-line research did you do?
· What would you say was the single, most-important source for the information? 

· What were some things that were important to you in selecting a communication program that was right for you?  What were some specific things that you were looking for? Why were these things important? 

· What made you decide that you wanted to join AU SOC?

· Overall, in your opinion, how good of a job does SOC do marketing to new students?  What makes you say that?  

· What are some things that you think SOC should do from a marketing perspective to attract more students like you?


III.  Social Media

· What is your top-three preferred social media platforms? What is your primary purpose for using them?

· Overall, do you believe social media or social media advertising are effective vehicles for attracting new students?  Why? Why not?

· If AU were to use social media or Internet advertising to recruit new students, what do you believe would be effective ways of doing so?  Which platforms would the School use?  For what purpose?  What sites would the ads be placed?

· Did you use social media or Internet advertising in searching for college?  If “YES,” probe:  What type of social media did you use?  For each category listed, ask:
· How helpful was it?  Why? Why not?
· What kind of information were you looking for when you used social media?
· Which examples of social media used by colleges stands out to you?  And why?

· Do you recall if you used social media to explore AU SOC?  What platform did you use?  What messages do you recall?  In your opinion, how effective were they? 

· This brings our interview to a conclusion.  Do you have any additional thoughts that you would like to share?





Thank you!


In-depth Interviews Topic Guide

Study Participants:   Students enrolled in School of Communication (SOC) at American University (AU) 


Interviewer: Ella Urdaneta 
Interviewee: 


Duration:  Approximately 20 – 30 min

Objectives:

· Identify perceived benefits of enrolling in/attending AU SOC
· Explore students’ perceptions of AU’s current marketing efforts to attract new students
· Identify media channels used by students in searching for colleges
· Explore which types of social media are perceived as effective in recruiting new students

F. Introduction:
MODERATOR: THIS IS NOT VERBATIM

Hello. Thank you for agreeing to participate in the study. My name is {NAME} and we are doing an undergraduate research project to learn more about your feelings about American University. The idea is to have a conversation with lots of give and take. There are no right or wrong answers to any questions I ask. I hope that you will feel comfortable enough to share what you truly think and feel.  

I’m interested in all of your comments — both positive and negative. Please don’t worry about hurting my feelings with anything you might say. It will help me to do a good job if you tell me what you honestly think and feel. 


G. Procedures: 
MODERATOR: THIS IS NOT VERBATIM
· Promise confidentiality
· IF RECORDING [mention recording device] 
· We have a lot to cover, so at times I may change the subject and move ahead. Please stop me if you want to make an additional comment before I move forward.
· If during this discussion you feel uncomfortable or upset by the topic, please let me know. If for any reason you are not comfortable with a question, you do not have to answer.
· Do you have any questions?




I.  Overall American University:

· When I say “American University School of Communication” (AU SOC) what words, phrases or adjectives come to mind?  Why? What makes you say that?   PROBE for adjectives. 

· In your opinion, what makes the School special or unique?  What makes you say that?

· What initially attracted you to AU?  And, more specifically to the School of Communication?  Why were these things important to you? Did AU and SOC deliver on the initial promise?  How/in what ways?

· If you had to recruit a new student to join AU SOC, what would you say to him/her about the school?  What aspects would you highlight?  Why?  

II.   College Selection Process

· Please briefly describe your college searching process.  Probe:

· How did you identify prospective schools?
· What kind of research did you do?
· What kind of on-line research did you do?
· What would you say was the single, most-important source for the information? 

· What were some things that were important to you in selecting a communication program that was right for you?  What were some specific things that you were looking for? Why were these things important? 

· What made you decide that you wanted to join AU SOC?

· Overall, in your opinion, how good of a job does SOC do marketing to new students?  What makes you say that?  

· What are some things that you think SOC should do from a marketing perspective to attract more students like you?


III.  Social Media

· What are your top-three preferred social media platforms? What is your primary purpose for using them?

· Overall, do you believe social media or social media advertising are effective vehicles for attracting new students?  Why? Why not?

· If AU were to use social media or Internet advertising to recruit new students, what do you believe would be effective ways of doing so?  Which platforms would the School use?  For what purpose?  What sites would the ads be placed?

· Did you use social media or Internet advertising in searching for college?  If “YES,” probe:  What type of social media did you use?  For each category listed, ask:
· How helpful was it?  Why? Why not?
· What kind of information were you looking for when you used social media?
· Which examples of social media used by colleges stands out to you?  And why?

· Do you recall if you used social media to explore AU SOC?  What platform did you use?  What messages do you recall?  In your opinion, how effective were they? 

· This brings our interview to a conclusion.  Do you have any additional thoughts that you would like to share?





Thank you!

In-depth Interviews Topic Guide

Study Participants:   Students enrolled in School of Communication (SOC) at American University (AU) 


Interviewer: Ella Urdaneta 
Interviewee: 


Duration:  Approximately 20 – 30 min

Objectives:

· Identify perceived benefits of enrolling in/attending AU SOC
· Explore students’ perceptions of AU’s current marketing efforts to attract new students
· Identify media channels used by students in searching for colleges
· Explore which types of social media are perceived as effective in recruiting new students

G. Introduction:
MODERATOR: THIS IS NOT VERBATIM

Hello. Thank you for agreeing to participate in the study. My name is {NAME} and we are doing an undergraduate research project to learn more about your feelings about American University. The idea is to have a conversation with lots of give and take. There are no right or wrong answers to any questions I ask. I hope that you will feel comfortable enough to share what you truly think and feel.  

I’m interested in all of your comments — both positive and negative. Please don’t worry about hurting my feelings with anything you might say. It will help me to do a good job if you tell me what you honestly think and feel. 


H. Procedures: 
MODERATOR: THIS IS NOT VERBATIM
· Promise confidentiality
· IF RECORDING [mention recording device] 
· We have a lot to cover, so at times I may change the subject and move ahead. Please stop me if you want to make an additional comment before I move forward.
· If during this discussion you feel uncomfortable or upset by the topic, please let me know. If for any reason you are not comfortable with a question, you do not have to answer.
· Do you have any questions?




I.  Overall American University:

· When I say “American University School of Communication” (AU SOC) what words, phrases or adjectives come to mind?  Why? What makes you say that?   PROBE for adjectives. 

· In your opinion, what makes the School special or unique?  What makes you say that?

· What initially attracted you to AU?  And, more specifically to the School of Communication?  Why were these things important to you? Did AU and SOC deliver on the initial promise?  How/in what ways?

· If you had to recruit a new student to join AU SOC, what would you say to him/her about the school?  What aspects would you highlight?  Why?  

II.   College Selection Process

· Please briefly describe your college searching process.  Probe:

· How did you identify prospective schools?
· What kind of research did you do?
· What kind of on-line research did you do?
· What would you say was the single, most-important source for the information? 

· What were some things that were important to you in selecting a communication program that was right for you?  What were some specific things that you were looking for? Why were these things important? 

· What made you decide that you wanted to join AU SOC?

· Overall, in your opinion, how good of a job does SOC do marketing to new students?  What makes you say that?  

· What are some things that you think SOC should do from a marketing perspective to attract more students like you?


III.  Social Media

· What are your top-three preferred social media platforms? What is your primary purpose for using them?

· Overall, do you believe social media or social media advertising are effective vehicles for attracting new students?  Why? Why not?

· If AU were to use social media or Internet advertising to recruit new students, what do you believe would be effective ways of doing so?  Which platforms would the School use?  For what purpose?  What sites would the ads be placed?

· Did you use social media or Internet advertising in searching for college?  If “YES,” probe:  What type of social media did you use?  For each category listed, ask:
· How helpful was it?  Why? Why not?
· What kind of information were you looking for when you used social media?
· Which examples of social media used by colleges stands out to you?  And why?

· Do you recall if you used social media to explore AU SOC?  What platform did you use?  What messages do you recall?  In your opinion, how effective were they? 

· This brings our interview to a conclusion.  Do you have any additional thoughts that you would like to share?





Thank you!
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